
ENGAGING YOUR SOCIAL AUDIENCE 
October 1, 2013 



Your Name? 
 
Your Business? 
 
What do you want to learn today?  
 

about you 



Founded Mindful Mix in 2009 

 - Opened New Office in LZ in August 2013 

 

Have worked in industries including: health care, legal, 

insurance, financial services, health & wellness, dental, 

restaurants, construction & remodeling, event 

coordination/training, real estate, photography, landscape 

architects amongst others. 

 

LZACC Board of Directors – 2 years 

 - Director, Marketing Committee 

 

District 95 Foundation BOD – 2 years 

 - Director, Marketing & Communications 

 

Chicago American Marketing Association BOD – 3 years 

 - Director of Social Media – team of 13 

 - VP, Brand & Communications – team of 33 

about me 



15 Reasons To Set Up A Fan Page Separate From Your Personal 
“Friend” Page 
 
 
Understanding The Difference of Your Friend and Fan Pages and Their 
News Feeds 
 
 
 
 

review of 1st workshop 

My Timeline My Feed Biz Page Timeline My Biz Page Feed 
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                   Cover Photo: 815 x 315 pixels 
 
 
 

                   Profile Picture: 180 x 180 pixels ….32 x 32 pixels 
 

review of 1st workshop 
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20% Rule 

 

                    Organizing Apps 12 apps can be shown here. App graphics are 111 x 74 pixels. 
 
 
                       

                    Highlight, Pinning  & Hide 
 
 
 
                    Milestones:  images 843 x 403 pixels.  
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                   Managing admin roles and page settings 
 
 
 

                   Publishing visual content for higher engagement 
 

review of 1st workshop 
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                           Setting up LinkedIn Company Page in addition to Professional Profile 
                    Company page banner image 646 x 220 pixels. 
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ENGAGE.  BE ENGAGING.   
- LIKE…SHARE…COMMENT 
- Build Your Networks 

 
CREATING CONTENT 

- What’s Content?  
- Rules of Thumb for Developing Content 
- How to Use Hashtags for Extra Exposure 
- Expanding Your Fan Page Content 
- How to Repurpose Content 
- Promote Offers/Specials & Events 
- Promoted Posts & Newsfeed Marketing 

 

today’s workshop outline. 



LIKE…SHARE…COMMENT 

engage.  be engaging. 



 

work at building your networks 

Individual People Count Towards LIKES;  
Other Businesses DO NOT But Have Their Own Advantages 



developing content 
• New information to home page of web site 
• Office contests 
• Winners of office contests 
• Partner projects 
• Monthly poll 
• Did You Know (about staff members) 
• Staff posts 
• Staff shout outs 
• Updates/links as a result of additions to YouTube channel 
• Upcoming events 
• Invite people to events 
• Pictures of event 
• Follow Five/Week (Twitter specific): 

   - Review your followers and retweet comments; thank yous for retweets 
   - Follow businesses in the area 
   - Follow patients/school groups 
   - Follow referral sources 
   - Follow trade journals 
 



Keep Your Updates Short 
- 100 Characters Or Less Seems to be A Sweets 

Spot 
- Hashtags are now used on Facebook & linkable –       

helps cross scheduling 
- Check hashtags: 

www.facebook.com/hashtag/keyword 
- URL Shorteners - Bit.ly, Tiny URL, awe.sm, 

shortswitch, etc.   

rules of thumb 

Use the Right Words For Higher Engagement 
- Action keywords: post, comment, tell us, & submit drive listening 
- Softer sell words: winner, win, & events drive excitement 
- Aggressive promotional words: contest, promotion, & coupon turn people 

off 



 
 

Post At Ideal Times 
Recent Date Shows Optimal Time to Post Between 1:00 – 3:00 pm 

 
Links posted between 1-4 get the highest click-through rates, with Wednesday at 3:00 pm  
being the best time to post all week.  Links posted before 8:00 am and after 8:00 pm are  
less likely to get shared. 
 
Engagement rates are 18% higher on Thursday and Friday thank other days of the week,  
according to Buddy Media Rates fall 3.5% below average for posts Monday thru Wednesday,  
when people are more focused on work.   
 
If you goal is LIKES not COMMENTS then Saturday and Sunday posts get the most likes.   
 

rules of thumb 



adding content to your page 



adding content to your page 
The following are sites that allow you to schedule your posts ahead to time 
to various platforms.  Some basic levels of each program are usually free.   
 
Sprout Social 
Buffer  
Hootsuite 
Tweetdeck 
Seesmic 
 



posting content on all platforms 
LINKEDIN Profile & Page FACEBOOK Profile & Page 

Decide when it is appropriate to post on your personal pages.   
 

Find a balance. 
 

WHERE ELSE CAN YOU SHARE YOUR NEWS?  



linkedIn e-mail announcements 



expand content to your page 



promoting events & offers 
Event Images 714 by 264 pixels 
Offer Images 300 x 300 pixels 
MilestoneImages843 x 403 pixels 



 

promoting events & offers 



 

paid pages & posts promotions 



 



TRANSFORMING YOUR FANSINTO 
ADVOCATES   October 22, 2013 

Would it be great to have 5, 10, 50, or even 100 spokespersons for your business,  
for FREE!?  Brand advocates are customers who can speak to your products and  
services because they are satisfied, and excited about your business.  During this  
final workshop Claire Slattery with Mindful Mix will help you learn how to engage  
advocates for your business by covering topics including: 
 
- Measuring the effectiveness of your platforms 
- Identify your brand advocates amongst your fans and followers 
- Increase customer visits and drive sales 
- Set-up advocate programs 
- Determine creative ways to recognize your advocates 
- Boost online reviews 
- Combat negative word-of-mouth 
 
Advance registration is required to attend. Visit LZACC.com to register.  
 
 
 





i am mindful.   

i am creative.   
i am innovative.   



For more information:  
 

CLAIRE SLATTERY 
President 

MINDFUL MIX 
45B S. Old Rand Road 
Lake Zurich, IL  60047 

847.284.4404 
claires@mindfulmix.com 

www.mindfulmix.com 
 

social media strategies 

strategic marketing 
 

branding & identity 
 

corporate communications 

website design & development 

and more.... 

video production 


