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* Me
get a

* Message mu network

your goal romote new/image

e Support Chamber
YOU MUST KNOW YOUR e PR-including charity

GOAL e Research/Recruit



Who
How do

What info
Budget
Prioritize and measure

Timeline, checklist and tool kit
location



Plan and purchase for now

and later use.
Think impact and longevity



Set-up time , personal
appearance fine, mental break to prep

Audio/Electrical needs
Positioning of items



Promoti ems

Literature/business cards/drawing
Gimmick/bounce back
TEXT/TWITTER/PHOTO/QRC/PR




Num

Contact
Appearanc
Personality/attitu
Understands goal and message

Qualify attendees-we are not all created equal
Crossover staffing guidelines



anguage
No personal texting, phone, laptop
No whining
Task and apparel fit

Find a connection and ask for
info/lead



* Time Line your follow-up

 Redo any PR you can



PLANNING






e
triedtor . our own
curtains. Table on the side so they could
be immersed in our space. Large
portraits. Fan of less and large versus
lot and little.”

Dan Ablan







Interactive, promoting cause with
donations, company image apparel,

Welcoming staff and social media
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“Clocasion
q’lllln .

Complete Event Planning
Thoughtful Hospitality
Innovative Weddings
Family Gatherings
Corporate Events
Social Events
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ory
ine
Expertise, Partnership
Tactics:timeline/organization
Self-serve, Branding everywhere
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Susanne DePaepe

Hallmark Promotions, Inc.



